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Massage, BodyTalk and Clairvoyant

Readings & Energetic Healings—3 ways
to get in alignment!

Hello!

Volume 1, Issue 1

Living Your Fullest Life Newsletter

September 2010

After many attempts and zero completions, this is my first newsletter. I’'m very excited to

finally deliver this to you!

My intention with this newsletter is to bring you:

e  Updates on services & products

e  Tips for healthy, happy living

e Insightful Information via Ask the Expert—Q&A section (coming soon!)

e And more items that are sure to develop!

My 2nd year of massage
school is almost done!

The 2nd year program is actually
15 months but who’s counting
right?

I will be done January 2011 and
once | have completed my case
studies | will be certified in
Structural Integration and
Movement.

I am in the midst of Chinese
medicine theory, meridian
dredging and acupressure—not
to mention integrating all that in
someone’s structure and
posture.

The last part of the program is
learning what’s known as the 10
Series. It is a series of 10
massage sessions done over the
course of about 10 weeks (or
less! ). Each session consists of a
specific area to be worked on
(i.e. torso, lower leg, etc.) in
about 90 minutes. By the end of
the 10 Series the structure of
your body will be remarkably
different (and better) than
before.

Meditation For Living Weekend Workshop—September 18 & 19

This workshop is an accelerated ver-
sion of the 5-week class that is nor-
mally held in Lakewood.

My intention of putting this into a
weekend format was to teach those
who could not commit 5 weekday
evenings due to family, work and
other factors.

This workshop will give you visualiza-
tion tools so you can be the mindful
creator of your life, instead of being at
the whim of circumstances.

Most of us are walking through life
with a lot of energy (emotions,
thoughts, physical sensations) that is
not benefiting us, inhibiting our
growth and preventing us from living

a fulfilled life.

These visualization tools will allow
you to release stress, worry, anxiety,
pain and other energies that do not
benefit you.

As aresult you will move into
greater, joy, ease and creativity!

The topics that will be covered will
address stabilizing the chakra sys-
tem and physical body; opening and
clearing your clairvoyant abilities;
discovering and clearing the energy
channels of the body; protecting
your physical and energetic space;
filling your body, aura and your life
with the energies you want; and
manifesting your goals and what

you desire out of life.

Using these tools will change your
energy and in effect change your life!

This is a great introduction to a mindful
practice for your life! The tools
work—I’ve seen it because | do it- and
I’'ve seen it in the people who take this
class.

The next workshop will be held
September 18 & 19th, 9am—1pm at
2730 S. Wadsworth Lakewood, CO. To
register please call (303-210-3752)or
email me at jen.moses@live.com.

P.S. I am also working on expanding
this to 2 full days so | can teach it in
the farther places in Colorado and out
of state!
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Inside Story Headline

This story can fit 150-200 words.

One benefit of using your newsletter as
a promotional tool is that you can reuse
content from other marketing materi-
als, such as press releases, market stud-
ies, and reports.

While your main goal of distributing a

newsletter might be to sell your product
or service, the key to a successful news-
letter is making it useful to your readers.

A great way to add useful content to
your newsletter is to develop and write
your own articles, or include a calendar
of upcoming events or a special offer
that promotes a new product.

You can also research articles or find

“filler”” articles by accessing the World
Wide Web. You can write about a vari-
ety of topics but try to keep your arti-
cles short.

Much of the content you put in your
newsletter can also be used for your
Web site. Microsoft Publisher offers a
simple way to convert your newsletter
to a Web publication. So, when you’re
finished writing your newsletter, con-
vert it to a Web site and post it.

Inside Story Headline

This story can fit 100-150 words.
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or graphic.

business. Sales figures or earnings will

show how your business is growing.

The subject matter that appears in

newsletters is virtually endless. You can
include stories that focus on current
technologies or innovations in your
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economic trends, or make predictions

sentence or quote

from the story here.”

You may also want to note business or

Some newsletters include a column
that is updated every issue, for in-
stance, an advice column, a book re-
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for your customers or clients.
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Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is an
important part of adding content to
your newsletter.

Think about your article and ask your-
self if the picture supports or enhances
the message you’re trying to convey.
Avoid selecting images that appear to
be out of context.

Microsoft Publisher includes thousands

of clip art images from which you can
choose and import into your newsletter.
There are also several tools you can use
to draw shapes and symbols.

Once you have chosen an image, place it
close to the article. Be sure to place the
caption of the image near the image.

employees or top customers or ven-
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“filler” articles by accessing the World
Wide Web. You can write about a variety
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This would be a good place to insert a short paragraph about
your organization. It might include the purpose of the organi-
zation, its mission, founding date, and a brief history. You
could also include a brief list of the types of products, ser-
vices, or programs your organization offers, the geographic
area covered (for example, western U.S. or European mar-
kets), and a profile of the types of customers or members
served.

It would also be useful to include a contact name for readers
who want more information about the organization.

We’re on the Web!

example.com

Back Page Story Headline

This story can fit 175-225 words. If you have any prices of stan-
dard products or services, you

If letter is folded and
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make it easy to read at a glance. ication th )
Caption describing picture or graphic. communication that you’ve

A question and answer sessionis  created for your organization.
a good way to quickly capture
the attention of readers. You can
either compile questions that

here. You may want to refer your
readers to any other forms of

You can also use this space to
remind readers to mark their
calendars for aregular event,
such as a breakfast meeting for
vendors every third Tuesday of
the month, or a biannual charity

you’ve received since the last
edition or you can summarize
some generic questions that are
frequently asked about your
organization.

auction.

If space is available, this is a good
place to insert a clip art image or
some other graphic.

Alisting of names and titles of
managers in your organization is
a good way to give your newslet-
ter a personal touch. If your
organization is small, you may
want to list the names of all
employees.



